DIGITAL ADVERTISING

IMPACTING

USER EXPERIENCE

Digital advertising is experiencing a shift towards a multiscreen world, and despite increasingly
available opportunities, user experience tends to be overlooked by brands and their agencies.
To better understand this opportunity, Choozle surveyed 270+* consumers to gauge public
sentiment of digital advertising and explore user experiences with online and mobile ads.

*688 consumers were originally surveyed—88 were disqualified for not using a smartphone, while 330 were disqualified for using an ad blocker.
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3 REASONS WHY USERS LIKE ONLINE ADS

The more ads placed with the user, the more challenging it is to gain an interaction. To get the
engagement needed from users, advertisers need to make sure to do more of what they like.

3 WAYS T0 IMPROVE USER EXPERIENCE

To get the engagement needed from users, there are a few ways marketers can take to improve

the user experience in display advertising.
—" /5
L- .’ .

Build engaging ~ Use targeting Enable frequency

creative witha V  strategiesto and recency to

clear call-to-action - personalize ads pace ads
choozle

Digital Advertising Made Easy® | Learn more at choozle.com




