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Contextual
Reach your audience 
while they’re viewing 

related content, targeting 
by category or site. 

Data
 Use third-party data to 
target demographic, 
psychographic,

interest and purchase 
behavior characteristics.

Retargeting
Reengage previous 
website traffic 
throughout the
customer lifecycle.

Contextual Keyword
Target specific 

websites which contain 
certain keywords or key 
phrases most relevant
 to your brand.

Native
Fit branded messages
seamlessly within their
surrounding environment,
engaging audiences with

relevant content.

IP
Target users who
have been seen at 
certain IP addresses.

CRM
Upload emails and/or 

phone numbers to target 
customers from your CRM 
database through digital 
advertising campaigns.

Video
Reach customers in-app,
in-stream, and in-banner 
with this dynamic format.

Engagement ConversionAwareness

Campaign goalTIP: Use the symbols on the right 
to determine which targeting 
tactics are recommended 
based on your primary goal.

$10K–$20K
choose 5–6 of the following:

$5K–$10K
choose 3–4 of the following:

$1K–$5K
choose 2 of the following:

• contextual

• data

• retargeting

• contextual keyword

• native

Knowing the monthly budget of your digital advertising 
campaign can help determine what tactics and strategies to use.

Next, Select Targeting Tactics and 

Strategies Based on Your Monthly Budget.

Primary Goal: Reach (awareness), CPC or CTR 
(engagement), or CPA (conversion).

Flight Dates: Set the dates you want 
the campaign to run.

Budget: Set a monthly budget.

Geolocation: Set the location(s) where you want 
the ads to be shown.

Start By Setting Campaign Parameters.

What goals do you want to accomplish, and what tactics should 
you use to get there? Use this mix & match guide to select the 
right strategies for your digital advertising campaign objectives.

Connecting Campaign 
Goals and Tactics
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