DIGITAL MARKETING KPIs

TO TIE BACK TO YOUR BUSINESS GOALS

are as abrand and as a digital marketer? Read on to find three common business
goals, their top marketing KPIs, and what you should measure to help you get there
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How can you translate business goals into KPIs, all while staying true to who you %
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BUSINESS GOAL: KPI: MEASUREMENT:

Increase revenue Increase the number of CPA
qualified leads (or sales)

CPA, or cost-per-acquisition, is a digital
’\ \\\) -— advertising measurement that will tell you how
‘\\‘»\ N )/ Mmany conversions your campaign has gained.
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> INn e-commerce, the CPA will—more than

(( ""‘“ rw-‘ Il-kelyf—repr-esent a dollar amount that youf can
\\\ tie directly into sales, but here we'll relate it

more to B2B and receiving qualified leads.

Whenever someone comes to When your campaign is doing its job, it not only Ultimately, this leads to
your site and signs up through  brings in more leads, but with the right targeting, increased revenue.
that ad it counts as a conversion. messaging, and creative, it will bring in people
who are more likely to be your ideal customer.

é FOR EXAMPLE: IF YOUR CONVERSION EVENT IS A DEMO SIGNUP

GIVE US ATRY WELCOME BACK! CREATE AN ACCOUNT
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BUSINESS GOAL: KPI: MEASUREMENT:

Capture more market share Increase traffic/awareness Win rate and/or CTR
(click-through-rate)

Win rale is a digital advertising measurement that
can be tracked throughout the lifetime of a
campaign. When your win rate is between 10 and
30 percent, that means your campalign is on track
to spend the budget evenly, and In its entirety,

which is a good thing. CTR measures how many

times your ad Is clicked, divided by the numiber of

times It was shown.

THE REASON YOU’LL WANT TO LOOK AT WIN RATE ALONG WITH
CTR FOR THE KPI OF INCREASING AWARENESS IS TWO-FOLD.

You want to win the right amount Get your ideal audience to
of advertising inventory in order to... > visit your site or landing page.

If you're winning the right amount of inventory, and again, your campaigns are
targeted correctly—you're sure to capture that sweet spot of win rate, along with
higher quality clicks, that will lead to increased market share over time.
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BUSINESS GOAL: KPI: MEASUREMENT:

Increase sales Number of conversions  Return on ad spend (ROAS) for
retargeting campaigns

Retargeting is king if increasing sales is your top
\‘Q/ priority. We recommend running one retargeting
] e sy
,\ ﬂ‘i \J gain from that campalign versus others.
(&\\ ( — \\ If your retargeting campaign i1s connecting with
consumers, that conversion rate should be higher

than non-retargeting display ads.

ANOTHER POSITIVE THING ABOUT RETARGETING? IT’S KING FOR BRAND BUILDING.

Reaching back out to someone who has previously Ultimately all of the above are best
expressed an interest in your brand, in a meaningful practices that will lead to increased sales.
way, is good practice if you're looking to build

longer-term relationships with customers. ’
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